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The Application of Internet Advertising in Enterprise Competitive Intelligence

Huang Xiaobin Ke Li (Information Management School of Sun Yat- Sen University, Guangzhou, Guangdong, 510275)

Abstract: With the development and application of Internet, great deals of Network Ads emerge and become intelligence source of
enterprise competitive intelligence. How to apply these Internet Ads in enterprise competitive intelligence is a worth topic. The point
that Internet Advertising is an important competitive intelligence resource is set up, through studying the intelligence value of Internet
ads. Then the application of Internet ads in enterprise competitive intelligence is discussed in two aspects- competitive environment

and competitor tracing.
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