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Audience Research is a Basic Point of Education Research in Museum :
A New Exploration of the Definition of Museum Audience

SHI Ji—xiang
(Jilin University, Changchun, Jilin 130032 )

Abstract: “Museum audience” is a core issue of museum education research. The maturity of theory
give impetus to the research progress, while in current academic world, the theoretical study of this definition
is still in a development stage. At the beginning, the author questions and analyzes a number of popular
definitions of museum audience, meanwhile explores a new definition. And finally the writer puts forward his
own understanding of the audience in the museum, that is, “museum audience is such a collective body who
experiences the museum environment personally”. A necessary explanation of several information points
mentioned above, such as “museum environment”, “museum experience” and “collective body”, is added in
the concluding part.

Key words: museum audience; museum environment ; museum experience



