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Attention Orienting of Museum Exhibitions: A Case Study of the Exhibition
of the Relics Unearthed from the Mausoleum of the Nanyue King
TANG Zhen—quan

(Museum of the Western Han Dynasty Mausoleum of the Nanyue King, Guangzhou, Guangdong, 510040)

Abstract: Attention is the prerequisite of information to be processed. Museum visiting is not the only
choice that visitors may attend. Most museum visiting behaviours are driven by involuntary attention, which
should be taken into account throughout the museum’ s operating process. Prior to creating an exhibition, re-
levant information should be collected and both the content and the form of the exhibition should be well de-
signed. During the trial exhibition time, audience attention evaluation that considers the number of captured
visitors, the engaging time and the post interviews with the visitors should be carried out and adjustments
should be made according to the evaluation results. After the opening, efforts including utilizing different re-
sources and approaches should be made to improve attention orienting so as to strengthen the communica-
tion between the museum and its audience, by which, the functions of the museum to educate and communi-
cate is to be realized.
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